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Amy J. Wilson 
 
PROFILE           EDUCATION   

User-centered product manager working at the intersection of 
communications and technology to solve complex challenges. I 
deliver forward-thinking solutions that are valuable, usable, fit 
within a designated market and aligned to accomplishing 
client’s missions. Tackling problems with a left- 
(usability/analytic) and right- (design/ creative) brain mentality, I 
have 12 years’ experience building impactful, holistic solutions 
with multiple government agencies, private companies, and 
nonprofit clients. My blend of communications and technology 
skills enables me to communicate effectively and empathize 
with clients, stakeholders, and end users, while also being able 
to design compelling user interfaces. 

2015 (Expected) 
Innovation and Entrepreneurship Certificate, 
Stanford University 
 

2014 
Product Management Certificate, General 
Assembly 
 

2013 
Design Thinking Lab Certificate, Stanford 
University 
 

2004 
Bachelor of Arts, Communication (Public 
Relations), University of Maryland, College Park 

KEY SKILL AREAS
Change Management 
Community Relations 
Crowdsourcing 
Design Thinking  
Documentary Filmmaking 
Innovation Strategy  
Product Management & Lean Startup 
Public & Media Relations 

Stakeholder Outreach 
Storytelling 
Strategic Communications 
Survey Development and Analysis 
Training Development 
User Experience Design 
Web Development and Design 
Video Production 

EMPLOYMENT HISTORY 
Just Startup (OpenGA) 
Booz Allen Hamilton 

11/2014 – Present 
09/2010 – Present 

Co-Founder and COO 
Associate 

Docs in Progress 03/2010 – Present  Board President/VP of External Relations (Pro Bono) 
SpeakeasyDC 
URS Corporation  
DC Independent Film Festival 
AmeriCorps*NCCC 
URS Coleman 

03/2009 – 03/2012 
10/2007 – 09/2010 
11/2007 – 05/2009 
05/2006 – 05/2007 
06/2004 – 05/2006 

Creative Director (Pro Bono) 
Strategic Communications Consultant  
Festival Manager (Pro Bono) 
Project Manager/Team Leader 
Communications Specialist 

 

EXPERIENCE 
Just Startup (OpenGA)         11/2014 – present 
Co-Founder and Chief Operating Officer 
Developing a hybrid online and in-person product to connect entre- and intra-preneurs with meaningful cross-
disciplinary projects and teams in 21st century skillsets, including product management, web/mobile development, 
and visual/user experience design. Creates a set of assumptions, tests those assumptions, builds user 
stories/personas and designs a minimally viable product. Creates the technical documentation, product feature 
backlog and executes on backlog through agile development sprints. Continually improves product to meet target 
users needs. Created a business plan and competitive analysis. Manages the product life cycle with three developers, 
three user experience designers, and one graphic designer to build out product, which will be in beta May 2015. 
Completes regular product status updates to key stakeholders. Product idea won the General Assembly (GA) Student 
Hackathon in Fall 2014, and GA has since signed on to be first client with plans to scale in 2015. 
 

Booz Allen Hamilton          09/2010 – present 
Associate, Innovation Strategist and Product Manager  
Internal Revenue Service, Office of Online Services (OLS), Product Manager—Account, 03/2015 - present 
Manages the entire product lifecycle for the “My Account” product for IRS designed to redefine the way IRS interacts 
with taxpayers, breaks down silos across the Service and provides a user-centric experience. Defines problem and 
market opportunities; establishes metrics, milestones, and priorities; develops solution options and feasibility 
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analyses; provides design inputs; writes product requirements; works with software engineers to build and test; 
develops communication and launch plans; measures and reports on product performance; creates contingency 
plans for product support issues; iterate and improve. 
  
Aspen Ideas Festival (AIF), Aspen Ideas Award Challenge and Live Pitch Events, Project Manager, 03/2015 – 
present 
Works with AIF leadership to create a series of three innovation challenges aimed at “moving communities forward” 
while providing expert guidance and consulting based on the latest crowdsourcing best practices. Coordinated with 
clients to identify requirements and objectives while managing expectations. Oversees three live events where the top 
five finalists of each challenge pitch their solution to a panel of judges to make their case for investment funds from 
the Aspen Institute. Conducted pre-event pitch coaching with teams prior to Festival. Challenges received more than 
100 ideas, 1,300 comments and 9,700 votes and participation from more than 45 states and 72 countries globally. VP 
of Aspen Institute stated that challenges gained “more traction than anything I’ve [she’s] seen in more than 10 years.”  
 
Booz Allen Hamilton, Building a Culture of Innovation, Innovation Program Manager, 04/2014 – 03/2015 
Accelerated the identification and adoption of innovation through Booz Allen’s Innovation Ecosystem: a series of 
products designed to identify, assess, and create solutions for real-world problems with market clients, capabilities, 
regions, and the firm at large. Using Lean Startup principles, built targeted innovation challenges and measured their 
effectiveness for more than 25 clients throughout the firm. Piloted innovation programs across the Enterprise to 
prototype, test, assess and scale smaller innovative sub-cultures. Created the “Booz Allen Improvement Challenge” 
with a C-suite executive to help ideate, track, measure and actualize solutions to improve Booz Allen’s infrastructure. 
Set the vision for and developed standards for innovation services throughout the firm. Demonstrated thought 
leadership through best practice creation and training boot camp for a variety of innovation principles. Redesigned 
the Booz Allen Ideas Festival to meet the current needs of the Booz Allen innovation program, with the goals to ideate, 
inspire, and interact with more than 650 attendees and 35 workshops, talks and sessions. Oversaw TED-Style talks to 
engage thought leaders from Booz Allen, startups, Microsoft and Intel. Implemented daylong design thinking 
hackathons to solve real-world problems.  
 
Miriam’s Kitchen and Give an Hour, User Experience and Design Thinking Strategist, 11/2014 – present 
Joined forces with Miriam’s Kitchen to solve veteran’s homelessness in Washington, D.C. and Give an Hour to 
improve mental health conversations in the workplace using design thinking techniques. First Lady Michelle Obama 
praised efforts in resulting national mental health campaign “Change Direction.” Conducted design research through 
customer interviews, creation of user personas, and a journey mapping exercise with members of the U.S. Chamber 
of Commerce, Department of Veterans Affairs, D.C. Government, and partnering organizations tackling this project. 
Created a customer journey map and a series of personas to help understand the homeless veteran journey 
throughout life that may have contributed to homelessness. Held a series of three design thinking workshops with 
more than 50 Booz Allen consultants to empathize with various personas on target problems, understand and 
reframe problem statements, create, prototype and test possible solutions.  
 
United States Department of Interior and USDA Forest Service, Crowdsourcing and Outreach Manager, 
Quadrennial Fire Review (QFR), 12/2013 – 05/2014 
Transformed the strategic visioning process of the QFR into a transparent and collaborative crowdsourcing site, 
creating a dialogue between more than 3,000 non-traditional stakeholders. Used crowdsourcing to identify emerging 
issues and opportunities in four key focus areas, as well as collected feedback on various plausible scenarios in 
future wildland fire management conditions, including involvement of non-traditional stakeholders in the solution. Set 
the vision, project, and outreach plans and executed upon stated plans to be on schedule and under budget. 
Oversaw a developer/designer Directed outreach strategy, writing, and dissemination of communications via 
traditional and social media channels. Provided regular metrics reporting to client through Google Analytics. Used 
metrics and qualitative user data to pivot and adjust campaigns as needed. Managed client relationship in an 
inclusive and hands-on manner to make clients feel that they are co-creating the future.  
 
Booz Allen Hamilton, The Innovation Playbook, Product Manager, 12/2013 – 04/2014 
Creator and lead user experience designer of the Booz Allen “Innovation Playbook”—an interactive self-service web 
site that captures Booz Allen’s innovation philosophy and methodology. The Playbook includes more than 250 web 
pages of how to documents, toolkits, tip sheets and case studies to help prepare one’s mind and team for innovation, 
define/deconstruct problems, generate ideas, and build solutions ready for the marketplace. The Playbook is being 
used across Booz Allen and its clients to infuse innovation principles, events, and tactics on projects. 
 
Strategic Innovation Group, Building a Culture of Innovation Initiative, Innovation Strategist, 04/2013 – 04/2014 
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Pioneered Booz Allen’s “Innovation Ecosystem”: tools and events to increase the ability of employees to generate 
ideas and manage the innovation process. Most notably in this Ecosystem are challenge-based (The Garage 
Challenges) and grassroots (Idea Exchange) crowdsourcing platforms, as well as in-person events aimed at ideation. 
Personally oversees user adoption and change management activities to embed the Ecosystem into the fabric of 
Booz Allen. Identified, incubated, developed, piloted, and deployed strategies, change management actions, and 
methodologies to increase the innovation maturity of Booz Allen to help identify problems and offer more effective 
solutions. The BCI initiative uses social, collaboration, creative, and mobile solutions as tools to effect change to 
make Booz Allen more innovative and agile. To accomplish these tasks, serves on a small, diverse, multidisciplinary 
“Innovation Strategy and Crowdsourcing Team” that collectively envisions and implements strategies.  
 
Confidential Department of Defense (DoD) Client, Innovation Maturity Diagnostic Co-Lead, 06/2013 – 12/2013 
Established Booz Allen Hamilton’s first Innovation Maturity Diagnostic (IMD) that measures an organization’s 
innovation effectiveness over six different dimensions and 23 major drivers. Among these areas is an individual’s 
ability to generate ideas, an organization’s ability to manage innovation, and an organization’s need for innovation. 
The Diagnostic is comprised of an online survey and series of one-on-one interviews. Tailored IMD to DoD client to 
assess the client’s ability to build and sustain innovation. Engaged more than 100 employees from across the 
Enterprise in a survey or interviews. Mapped findings against industry benchmarks to uncover strengths and 
weaknesses and offered recommendations for improvement.  
 
Booz Allen Hamilton Ideas Festival, Ideas Contest Team Lead, 09/2012 – 03/2014 
Led end-to-end project management and ideation strategy to drive ideas and implementable solutions for the firm’s 
Annual Ideas Festival. Developed and implemented pre-launch planning and topic (challenge) development; 
communications to targeted audiences throughout the campaign lifecycle; leadership coaching; site moderation; idea 
evaluation; and metrics reports as needed. Led tool selection and setup to include campaign creation, single sign-on 
and custom HTML/CSS design. Wrote all web page text, frequently asked questions, code of conduct, and marketing 
materials. Managed a team of five to moderate site. In 2013 Festival, saw a 22 percent adoption rate across the firm 
(10-15 percent is typical), 95 percent saturation of offices worldwide. Gave greater visibility to 253 ideas with 622 
comments and more than 20,000 votes in two months and reduced the overall budget by 9 percent. Mentored 
Contest finalists through the innovation funnel bring their ideas to market, including creating a roadmap, bringing the 
right resources to bear, and introducing them to the additional mentors to help their project succeed. Spearheaded 
analytics to connect with recent trends to determine strategic Festival next steps. 
 
Veterans Affairs (VA), Office of Privacy and Records Management, Usability Specialist and Training Lead, 
12/2012 – 09/2013 
Built the information architecture, wireframes, and working prototypes for the Privacy Officers Tracking System used 
across the VA to track and keep current hundreds of privacy officers. Designed, developed, and championed creative 
and compelling user interfaces for the web. Conducted research to assess the effectiveness of user interfaces 
through expert reviews, six focus groups, and 15 stakeholder interviews. Planned and conducted user tests through 
scripts, scenarios and contextual inquiry. Delivered 30-page findings report. Designed efficient and effective user 
interfaces given requirements using brainstorming and low- and high-fidelity wireframe mockups through Axure. 
Completed heuristic reviews and user testing for six externally-facing OPRM websites. Managed project via Atlassian 
JIRA with agile development principles creating user stories and executing sprints against those stories, adopting an 
iterative approach. Managed relationship between the internal client and the creative/development team on the 
design of the websites and formed the style guidelines. Client called the user guide I wrote as “the best user guide I 
have ever seen.” Authored and delivered user training including course syllabus, instructors, participant, and 
registration guides and training evaluation.  
 
Booz Allen BrainStorm Crowdsourcing Platform, Product Manager, 10/2010 – 09/2012 
Oversaw all aspects of product development of the Booz Allen BrainStorm, the firm’s crowdsourcing platform for idea 
evaluation and stakeholder assessment. Wrote requirements for and managed a cross-capability team of two graphic 
designers, one usability expert and two developers to design a user-centered experience. Instituted a language to 
introduce both the concept of the tool and the means for interacting with the tool. Secured internal funding for and 
planned expansion of tool to a cloud-based platform. Executed usability testing for alpha and beta versions of 
software, involving 20 individuals. Established multi-year roadmap and release schedule. Platform was used in three 
client projects and internal crowdsourcing efforts. Program concept was a finalist in the 2011 Booz Allen Ideas 
Festival out of 522 submissions received three internal awards.   
 
Federal Aviation Administration, Surface Operations Office (AJR-E), Communications Manager, 10/2012 – 
12/2012 
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Devised a comprehensive 42-page multi-pronged communications plan to communicate 12 new policies to a wide 
swath of stakeholders for the FAA Surface Operations Office. Using Design Thinking techniques, interviewed about 
one dozen stakeholders that will be affected by many Next Generation policies that will be implemented over 10 
years to yield insights for the communications plan. Plan was designed to move stakeholders from awareness to buy-
in/partnership and incorporated elements of change leadership, stakeholder engagement, and communications. 
Presented a detailed policy scenario to identify possible challenges that might arise while enacting policies.   
 
Internal Revenue Service (IRS), Office of Online Services, Product and Communications Manager, 06/2012 – 
10/2012 
Oversaw the content design and communications work streams for the development of a new IRS Tax 
Exempt/Government Entities (TE/GE) intranet. Developed a comprehensive 50-page governance plan and 15-page 
style guide to maintain standards for future website use. Established a task-based navigation structure and worked 
with TE/GE content owners, users and subject matter experts to migrate most useful content into the new site 
structure following web design best practices. Wrote clearly written, up-to-date content that eliminated redundancies, 
drove business results, and promoted cultural change. Created stakeholder messaging for intranet cultural shift.  
 
TEDMED, Communications Strategist and Video Producer, 03/2012 – 04/2012 
Featured my product (Booz Allen BrainStorm) as the crowdsourcing platform for the conference to improve 
healthcare and achieve patient impact. Ideas from platform were presented to the TEDMED planning team and 
spurred the creation of the Great Challenges Program, where great challenges are solved through crowdsourcing. 
Formulated communications strategy to enhance Booz Allen’s presence with external stakeholders and TEDMED 
attendees via social media and the web. Monitored, tracked, and measured the results of communications activities 
through Radian 6 and Google Analytics. Orchestrated outreach to 1,800 TEDMED attendees and Booz Allen 
employees to generate ideas and participate in the discussion. Authored talking points for conference presentation. 
Produced and edited a two-minute video demonstrating the impact and ROI of the Booz Allen sponsorship. 
 
Department of Veterans Affairs, Office of Health Information (OHI), Communications and SharePoint Lead, 
11/2011 – 04/2012 
Formulated a communications plan to support the OHI’s strategic goals, build internal support for OHI initiatives, and 
usher the office through change. Founded an internal OHI Blog to foster two-way collaboration, break down barriers, 
and create awareness of changes occurring across the office. Completed usability study via one dozen surveys and 
eight interviews to measure the effectiveness of OHI Communications and to streamline communications processes 
and reporting. Evaluated Microsoft SharePoint as a communications platform amongst four directorates. Authored 
one 15-page findings and recommendations report and implemented recommendations. Managed and maintained 
the content management system for four OHI directorates. Launched and executed quality control plan, reported out 
on site performance via WebTrends. Streamlined intranet site of 125 pages to less than 50 to make it a more effective 
communications platform and directed attitude shift of intranet site from informational to frequent user-led activities. 
User adoption of these tools increased 25 percent in the month following the launch. 
 
Department of Justice, Executive Office for United States Attorneys (EOUSA) Office of Legal Education (OLE), 
Communications Lead, 02/2011 – 09/2011 
Wrote, edited and implemented a communications campaign for a comprehensive training study gauging 
EOUSA/OLE’s effectiveness and awareness among the Federal legal community and DOJ staff. Managed data 
collection and analysis of a 30-question survey for more than 6,000 Federal, State and local legal members. 
Coordinated logistics for six virtual (Adobe Connect) and five in-person focus groups for more than 500 
geographically dispersed staff. Facilitated two virtual and one in-person focus groups. Compiled an Access database 
of 40,000 legal contacts. Wrote large sections on and organized structure of the final report. 
 
Booz Allen Hamilton, Hello.bah.com Intranet, Change Management Lead, 09/2010 – 03/2011 
Managed the firm-wide culture shift to the Hello intranet site, a web/Enterprise 2.0 initiative leveraging SharePoint and 
open source collaboration tools to connect people, ideas and information, and manage knowledge. Redesigned the 
Hello Help user experience for employees on the appropriate application and interaction of the tools in their daily life. 
Conducted more than one dozen interviews and designed a survey of tool usage to yield key insights and 
recommendations. Authored six 40-page reference guides (one for each tool), managing a cross-functional team of 
three writers. Redesigned the Hello Help, creating online reference guides, which client stated was a “remarkable use 
of SharePoint.” Wrote, edited, and implemented a video tutorial series through Adobe Contribute to make training 
more visual, per recommendations. Organized approval process for senior leadership buy-in. Instituted both training 
and coaching process workflows using InfoPath/SharePoint, impacting faster Hello adoption rates. 
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Docs In Progress (DIP)          03/2010 – present 
Founder, Documentary Film Fellowship (2012-present), Board President (March 2013-December 2014) and 
VP of External Relations (March 2012-March 2013) 
 
Conceived of and designed a user-centric documentary film fellowship program to help independent filmmakers 
achieve their filmmaking goals. In this competitive eight-month program, fellows attend facilitated discussions while 
holding each other accountable for project process, as well as attend master classes on topics like work/life balance, 
the creative progress and how to build a team. More than 30 Fellows have made significant progress on their projects 
through this program.  
 

As President provided leadership and set policy for a 12-person Board of Directors to further Docs In Progress’ 
mission to create community through documentary film. Led Board in strategic planning and implementation, leading 
five subcommittees. Monitored financial planning and reports, and played a leading role in fundraising activities. 
Served as spokesperson to the community at large. Set high standards for board conduct, creating opportunities for 
continuing education for board members and mentorship. Oversaw performance evaluations and succession 
planning. Raised more than $100,000 via crowdfunding campaigns during Board tenure.  
 
As VP of External Relations, oversaw a multifaceted communications strategy to expand awareness of DIP’s mission. 
Led a Discovery Communications creative team to rebrand organization. Founded “Documenting Your Story”: A 
Nonprofit Conference with more than 75 nonprofit organizations attending. Oversaw the writing and dissemination of 
press kits, FAQs, press releases and newsletters. Managed communications presence on social media platforms.  
 
SpeakeasyDC           03/2009 – 03/2012 
Creative Director and Media Content Manager 
 

Led five creative team members to envision and produce video promotional pieces, immersive event experiences, 
and audio/video podcasts for this nonprofit supporting live autobiographical storytelling. Produced short 
documentary film on SpeakeasyDC early years. Managed workflows to create, edit, review, search, publish and 
archive various kinds of digital media and electronic text for the web. Organized the recording and video production 
of the monthly open mic series and all ensemble performances, uploading performances to YouTube and Vimeo. 
Recorded and uploaded a monthly storytelling podcast hosted on iTunes. Maintained SpeakeasyDC’s online 
visual/audio presence on social media sites and blogs. 
 
URS Corporation          10/2007 – 09/2010 
Strategic Communications Consultant      
 

Woodrow Wilson Bridge Project, Virginia Department of Transportation, Communications Manager, 07/2009 – 
09/2010 
This $2.5B project was created to improve traffic flow throughout the busy midpoint of Interstate 95 and 495, the 
Capital Beltway. For this transportation project, proactively communicated with local media outlets and area 
residents about Project’s latest initiatives, upcoming commute changes, accomplishments as well as the potential 
resulting impacts on traffic flow. Led strategic communications planning and execution. Authored weekly and ad-hoc 
press releases to communicate impacts to local media outlets and area residents. Established and maintained public 
trust of more than 200,000 stakeholders, including area residents, motorists, community organizations and State and 
local elected officials. Served as the project’s spokesperson at public meetings and tours. Led a comprehensive 
reorganization and update of the project’s website to make it a more effective and user-friendly tool.  
 
KaBOOM! and the Home Depot Foundation, Eco-Friendly Best Practices Website, Communication/Product 
Manager, 03/2009 – 09/2009 
Spearheaded data collection—a 25-question Survey Monkey survey and interviews with 125 organizations—to 
determine eco-friendly best practices for community service projects. Worked with 12 subject matter experts to set 
industry standards for best practices. Primary author of 75-page “Guidelines for Eco-Friendly Volunteering” 
summarizing findings, and translated findings into an interactive website that tapped into the existing KaBOOM! 
community, including case studies, blogs and wikis. Oversaw website wireframes and design layout with a design 
team of three. 
 
Federal Emergency Management Agency/Mitigation Division, Benefit-Cost Analysis Software Program, 
Communications and Training Lead, 10/2007 – 09/2009 
Authored a strategic communications plan and drafted outreach materials for software rollout and implementation, 
including project website, fact sheets, brochures and tradeshow booths. Developed two online courses and one 
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weeklong classroom training course. Participated in the software development lifecycle and led software alpha and 
beta testing. Designed and administered software website and team intranet in SharePoint 2007. 
 
Washington, DC Independent Film Festival       11/2007 – 05/2009 
Festival Manager  
Coordinated 10 subcommittees for the 11-day festival including 110 films, 10 industry seminars and 18 local 
independent music artists. Managed all aspects of this large-scale event, including logistics, sponsorships, volunteer 
recruitment and coordination; entertainment; community relations. Negotiated and secured rental agreements with 
local venues, and artist and technical requirements. Planned and executed a full media relations and online marketing 
campaign targeting key segmented audiences and cultivated strategic partnerships with media contacts, filmmakers, 
sponsors, and VIPs. Redesigned a more user-friendly and filmmaker-centric festival Web site. Established the first 
strategic plan in the festival 10-year history, increasing quality of service. 
 
AmeriCorps National Civilian Community Corps (NCCC)    05/2006 – 05/2007 
Rebuilding Project Manager and Team Leader 
 

Designed and managed the St. Bernard Parish Rebuilding Project, a $100M project to build 50 homes in four months 
for Hurricane Katrina victims. Responsible for planning the concept, design, construction, and transition phases. With 
a startup in the Gulf Coast, co-created an inventive new way to construct homes with minimal waste to lessen the 
burden on overtaxed landfills. Ensured the effective and efficient management of project to be completed on time, 
within budget and to established standards. Oversaw 20 AmeriCorps members, more than 1000 volunteers and 30 
members from local/national nonprofit organizations. Mentored and led a team of ten 18-24 year-olds in full-time 
service in disaster relief and recovery after Hurricane Katrina. Completed intensive team leader training on topics 
such as: team dynamics; team building and development; motivation, problem solving, decision-making, facilitation 
and mediation techniques; and project management. Awarded Team Leader of the Year and the Presidential 
Volunteer Service Award for more than 2,600 hours served. 
 
URS Coleman          06/2004 – 05/2006 
Communications Specialist 
 

For the U.S. Army Chemical Materials Agency (CMA)—the world leader in programs to store, treat and dispose of 
chemical weapons—planned and formulated strategies and responses relative to organizational issues and crisis 
management. Wrote, edited and reviewed public affairs materials such as news releases, articles, fact sheets, 
response to queries, and website copy. Managed client review and approval processes on assigned projects. 
Attended meetings as needed on technical and other program aspects and provided counsel to clients and staff. 
Selected to lead a highly controversial rocket fire investigation over an 18-month period. As result of efforts, public 
trust in the Army’s abilities to destroy chemical weapons safely reached 98 percent. Project was honored with 65 
national communications awards. 
 
AWARDS AND HONORS 

• Finalist, Booz Allen Excellence Award, Booz Allen Hamilton | 03/2015 (“Building a Culture of Innovation”) 
• Recipient, Booz Allen Excellence Award, Booz Allen Hamilton | 02/2014 (“It Gets Better” Video) 
• Distinguished Service Award (Docs in Progress), Internet, Television and Video Association of DC | 11/2013 
• Finalist, "Idea Generation and Innovation Through Social Media", Booz Allen Ideas Festival | 01/2011 
• High5 Award, Booz Allen Hamilton, Innovation Maturity Diagnostic, 03/2014 
• Performance and Team Award, Booz Allen Ideas Festival, 09/2013 
• Planning Team, Booz Allen Ideas Festival, 2012-present 
• High5 Award, Booz Allen Hamilton, 01/2012 and 05/2011 
• Performance and Team Award, Booz Allen BrainStorm, 04/2011 
• Presidential Volunteer Service Award, 05/2007 
• Team Leader of the Year, AmeriCorps*NCCC (National Civilian Community Corps), 04/2007 
• “Excellence in Leadership” Award, URS Coleman, 05/2006 

 
ADDITIONAL TOOLS AND SKILLS 
Adobe Creative Suite, Atlassian JIRA, Axure, Balsamiq, Drupal, Final Cut Pro, HTML/CSS, IdeaScale, Innocentive, 
Joomla!, Optimal Workshop, Survey Monkey, Spigit, Website & Software Wireframing, Wordpress & Squarespace 


